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I HAVE DECIDED TO JOIN THE RANKS OF MANY STUDENTS THIS 

FALL AND AM RETURNING TO SCHOOL MYSELF.  CLASSES BEGAN 

AUGUST 24TH WITH  ASPECTS OF AGING AND IN OCTOBER I WILL 

ADD PSYCHOLOGY OF AGING.  IN THE SPRING I WILL TAKE ONE 

MORE COURSE AND COMPLETE A 100 HOUR PRACTICUM.  I MAY 

NEED A FEW BRAVE SOULS TO PERFORM SURGERY ON, SO PLEASE 

LET ME KNOW IF YOU’D LIKE TO VOLUNTEER. 

JUST KIDDING!  NO SURGERY HERE-I AM WORKING ON A              

CERTIFICATE IN GERONTOLOGY AND IF ALL GOES WELL, WILL HAVE 

IT COMPLETED BY MAY 2010. JUST IN TIME FOR MY MELANIE TO   

RETURN HOME FROM HER FIRST YEAR AT COLLEGE AND WE CAN       

CELEBRATE!  

SPEAKING OF CELBRATING, I HOPE YOU EACH GET TO SPEND SOME 

TIME WITH LOVED ONES AND RELAX ON LABOR DAY. I PLAN TO    

HOT TUB IT AND TAKE ONE LAST JUMP IN THE POOL AT MY SISTER’S 

HOUSE.  WHATEVER YOUR PLANS, GOD BLESS! 

IN HIS SERVICE, CHRIS 



                                        AARP TAKES ON HEALTHCARE DEBATE 

August, 2009 St. Louis Times 

By AARP.org - This week, AARP will launch the next phase of its Health Action Now     

campaign with a multimillion-dollar national advertising and grassroots push to ensure every 

American has a choice of doctor and dependable, affordable health insurance. The              

Association’s paid advertising—available online now—will run nationally on television,    

locally on radio, in print publications and online. AARP activists will also be in action in 

every state to ensure every member of Congress knows the 50-plus community wants action 

to fix what’s wrong with health care and preserve what’s right.  

AARP’s advertising campaign will bust the myths some are spreading to frighten Americans, 

including false assertions that fixing the health care system will lead to rationed health care, a 

government takeover or even euthanasia.  

 

“We won’t stand idle when opponents of health care reform attempt to scare or mislead the 

American people—and older Americans in particular—about what fixing the system really 

means,” said AARP Executive Vice President Nancy LeaMond. “The truth is we need to fix 

health care, whether it’s ensuring affordable coverage for Americans age 50 to 64 or           

improving benefits for people in Medicare. It’s time for the public to get the real facts.”  

AARP will combine this effort with grassroots action by millions of volunteers and activists. 

AARP members will visit their representatives and senators in their district offices and attend 

events in support of health care reform. The Association will also host more than 80 events 

across the country, including dozens of town hall meetings with legislators and community 

leaders.  
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AARP members will visit their representatives and senators in their district offices and  

attend events in support of health care reform. The Association will also host more than 80 

events across the country, including dozens of town hall meetings with legislators and 

community leaders.  

LeaMond added: “The opponents of reform will stop at nothing to derail the process and 

protect their own vested interests—even if it means misleading older Americans. We’re 

here to make sure everyone knows the facts and not the myths.”  

One of AARP’s new print ads reads: “Special interest groups are trying to block progress 

on health care reform using myths and scare tactics. Like the myth that health care reform 

will give the government the power to make life-and-death decisions for everyone. That’s 

simply false. The fact is, no one, including the government or your insurance company, 

will be given power to make life-and-death decisions for anyone regardless of their age. 

Those decisions will be made by you, your doctor and your family.”  

This round of advertising is scheduled to run through mid-September in national outlets 

and in select local markets. Television advertisements will appear on networks including 

CBS, Fox News Channel, Lifetime and MSNBC, while online ads will appear on web 

sites including CNN.com and ABCNews.com, as well as social networking sites.  
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Frustrated at always being corrected by my hubby, I 

decided the next time it happened I would have a 

comeback. That moment finally arrived, and I was 

ready.  

"You know," I challenged, "even a broken clock is 

right once a day."  

He looked at me and replied... "Twice."  

*Thanks to Pastor Tim for this joke!* 
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